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Course Description
This course teaches students how businesspeople create demand for products and services. Students will learn traditional and new social media strategies to advertise promote and price marketable products.
This course introduces marketing concepts and examines economic fundamentals. Students will gain knowledge of the economic benefits of marketing and proceed to an in-depth study with practical application of the marketing mix - consisting of the functions of selling, promotion, advertising, pricing and distribution of products and services.  
Units of Study 
1. The  World of Marketing

a. Basic Marketing Concepts

b. Marketing all around us

2. Economics of Marketing

a. Free Enterprise System

b. Global Economics

3. Business and International Marketing

a. Business and Social Responsibility

b. International Trade

4. Selling

a. Preparing for the Sale

b. Initiating the Sale

c. Presenting the Product

d. Closing the Sale

5. Promotion

a. Promotional Concepts and Strategies

b. Advertising

6. Distribution

a. Channels of Distribution

b. Purchasing

c. Physical Distribution

d. Inventory Costs

7. Pricing

a. Price Planning

b. Price Strategies

c. Price Objectives

8. Marketing Information Management

a. Market Research

9. Product and Service Management

a. Product Planning

b. Branding, Packaging and Labeling

GRADING

· Tests - 20%

· Homework – 10%

· Classwork – 30%

· Projects – 20%

· Quizes – 10%

· Assignments – 10%
